American Physical Therapy Association Case Study

A comprehensive campaign aims to change how the public views the physical therapy profession—as experts in
human motion.

As motion experts, physical therapists are positioned as specialists who can help improve mobility and quality of
life without the expense and pain of surgery or side effects of prescription medication. The tagline is: "Move
Forward. Physical Therapy Brings Motion To Life."

Survey Says

After conducting public perception research, APTA found that nearly 90 percent of consumers had a positive
impression of physical therapists, yet respondents thought of physical therapists primarily in terms of
rehabilitation. Requirements to "living the brand" were also identified for physical therapists such as flawless and
thorough documentation.

APTA’s Viewpoint

The focus on movement is very appropriate because this isa movement "to have our members learn and live the
brand and to build on and expand the existing, overwhelmingly positive perceptions of physical therapists in the
minds of consumers and other health care professionals.

Recognizing that a brand is about the people who live it every day, a brand personality was developed that
combines the "Sage," the person who helps people act smarter and feel more confident and the "Hero," the one
who helps people perform at their upper limits.

APTA has begun educating members through its "brand champions" — physical therapists who are leaders and
specially trained advocates of the brand.

A key element of the branding initiative was the development of a newly-branded consumer website and a
member-only website on living the brand.

About APTA

Physical therapists are highly-educated, licensed health care professionals who can help patients reduce pain and
improve or restore mobility—without expensive surgery or the side effects of medications. APTA represents more
than 70,000 physical therapists, physical therapist assistants, and students of physical therapy nationwide. Its
purpose is to improve the health and quality of life of individuals through the advancement of physical therapist
practice.
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